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Disease mongering
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Disease mongering

Education and debate

mongering

eath. Dawid Heory

Selling sickness: the pharmaceutical industry and disease

A ot o money au be made from healthy people whao beliove they are sick Pharmacesocal
companies sponsor diseases and promoie them 1o preseribers and consumers Rav Mosvnibaee, lona

Heathy, and Dawid Hemy giv
growih of tis pracice

Theere™s o lot ol moaey 1o be made oo ielling bealiy
people theyre sick. Somwe forms of medac
eatbinary lile may oow be berer desoribed as
mngTing  widening  the boundarics  of e
ilness in arder o expand markeis for thase wh
aned beliver eanmenis’ | Pluomnaceutical oo
are actively imvolved in sponsoring ihe defing
dizcases and prommeding theen o both prescaibers and
ronsumers The sociad construction of fllness is heingg
repinced b e
Whereas some aspeots of medicalisiion are the
sasbajerct ol cnngroleng dobkan s of conporaie
hacked disense mongerimg, and its impao on poblic
cumscicpsness, melical praciiee, baanen Beahls, and
narional  bedgers, have awacoved  fimived  crigieal
SO
L3 n iy disease coaegorses informal alliances
have  cmperged.,  comprisingg  chug oonrpany sedl,
dboctors, amd consumer groups. Osiensibily engaged in
risings pubilic pemcss whowt under
undertremted  probdems.  these

Bl CUE PO CONSEFLCTORL O

pmnoseecl smmd
allinces  wod w0
promede a view of dheilr partcular condition e
widespread, serious, s reatalile. Beowmse  these
“rliseuse awsreness” CRIpREigEs. wre O fly linked
ws cornpanies’ markedng srmegies, they operae o
expand markes b new  plinmaceutical  prodisces
Alvermative approaches—eomphasising ihe sell imidang
4ar T ively Benign nateral sty of o probleim, oo the
imporunce of personal coping qrm—giﬂ— e pliyecl
dovwn o bmeored. As the Line medical writer l A Pancr
ubscived. disease  mongers iy
sell-comBdenee™
Ahbougly some sponsocred
smmers may act independendy ar
have hoouribde nuoives
the same: growps and- or ©
Furdest, amad Incalizted by LEEy SRR
their pashlic rela i
A key sourcin of thee al
s anadin wath stoades diesigmed
the vcordition or disease and o
Eatese  wrestneent Company s
bexrdds supgply e chependess
SEOTEES, CONSLIMCT STouss prosidl

examples of “disease mongering and suggest bow o provent the

Summary points

Sanme forms of “medicalisadon™ may now hae
betler described as “disease mongering —
extending the boundaries of oreaahbe iliness w
expand markews far new ]:n)dllﬂ.'u

ﬂlllancc-( of pharma.ﬂ:uuc..]. manufacmrers,
ductors, and patients grougs use the media

o frame conditions as being widespread and
seveTe

Disease mongering can include norning oaclina
ailirpemits inao medical probloss, seeing mild
SYITPAGIS ad serious, eating persanal problems
us veddical, sevliag risks as disesces, and frining
prevalence estiaies (o maximise potential
markers

Corporate funded information abaous disease
should be replaced by bydependent nformation

public reladons companies provede miedia casders widy
the positive spin about the litest “freakibaaagh”
imedicatings

Inapproprite medicalision carvies the dangers
o UFMIeCESSay I.ahdhnu Peaor arcamment e

QPayer_,L. :Disease-mongers:
insurers are making feel sick.
€ Moynihan R. et al: Selling sickness: the pharmaceutical
industry and disease mongering. BMJ 324: 886-891, 2002

Education anc debate

g imnpriset of @ poweriul medical esiablishment
Comntetnporary writers arguee than the lay populace has
hecomie more active, better infonned abaour 1sks and
s, less wrusting of inedical auilwority, and less pos-
<m.-d\ accepting of the expansion of medical jurisdic-
e their bodies and fves, Although ithese views
Beraled o more nuature debare sbout mediculisa-
tiun, the erosion of st inomedical opinion reinforees
ithe meed Bor wide palalie seruting of Bidusiys role in
rese processes.

T this paper we da ot aim for @ comprehiensive
classifeation or  defnitive  desimipton of  disease
mugering. but rather we drang atleson 1o an i por-
wnt but under-recognised phenooenon, We identify
examples, iaken from the Augiralian context but famil-
wr imermstonally, which  loosely  represent e
examples of disease momgering: the ordinary proc-
emvers ur adlmients of Hye dussifiod us medical proddenns;
mild symproms porryed as paortems of a serious dis-
eone: personal or suckal problens seen as iedisal oot
risks concepiualised as ciseases: and disense preva-
lenwe estimnes framed 1w maximise the sice of a1
cal problem, These grougs afe ol mutially exclusive
wnel suine examiples overkap,

P el

Merck has widely promoted hair loss as

covering a range af symgatom sevit, el i

experiencing  something ol lokal
Withowt guestion wsany people
b are severely disabled by their syinpnis, bt
wrriad ol ew drges Dos seen oGl seek
e change e way the world thinks abow Brriahle

a medical problem, including
advertising on buses.

commenis by eniwerned expens and news i
Intermutional Hair Stedy Instiooee had been estab-
i T sugmested than losing cauld lead o
wie suned ol cmotinal difficuities, and even luve
o juby prospecis and mental uﬂlbﬂn;r The
iel svo1 reveal thai the stushy and the instne
were hoth Fanded by Merck and that the experts
qumul. bl Boen supplied by Edeloan, despite this
n bheing aailable in Fdelman's publiciy
materals b May 1998

Although Merck i prevened from advertising fia-
asteride dinsc wr consumers in ikt it bt Conianhin-

Kitasato University Department of Psychiatry

marketing  sinsleyry A
Lutrones falosctn \duul‘l.lnnd:l

Tos Wivi is oane « Bl of coanueibes specialic-
ing i conporan: backed “nvedical edscanon” and the
leshedd phas prenades a imsigh e the highly
secretive world of drug |1nmmum1 with is mow
ermplaais on “shaping” medical and public opinion
alsrun e latesy diseases

According o the  deo s, the  educatinon
progeramme’s key aim s this: “1BS [irrbable bowel
lroise] st be established in the mminds of dociors
a sigmificamt and discrete discase stae” Paienis also
“mweed o b convineed that TBS is o comansn el sec-

how doctors, drug companies, and
New York: Wiley & Sons; 1992
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